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Lewis Carroll,

Through the Looking—Glass

wanesAnsrasnmar azlinialuy 2

Planning “Our Masterpiece”

Planning has to be a part of the company’s mindset.
Our people think about these things all the time.
They don’t hold a meeting once a year
to dream up ways to plan for the future.

It’s part of the company’s identity, values, and vision

which can be recited by every Apple employee.

John Sculley,
Odyssey » Pepsi to Apple, 1987
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